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Abstract

This research examines whether cultural tourists’ basic psychological needs (autonomy,
competence and relatedness) and behavioral intentions (revisit intention and word-of-mouth
communication) differ according to demographic variables (age, gender, education level,
marital status and monthly income level). The study adopts a quantitative research de-
sign and analyzes the data obtained from 342 domestic cultural tourists visiting Istanbul
through multiple data collection methods including both online and face-to-face surveys.
The research findings show that the basic psychological needs of cultural tourists are largely
independent of demographic factors. While no significant differences were found in auton-
omy, competence and relatedness needs according to gender, education and income level,
only relatedness needs differed between age groups. In addition, a significant difference was
found in tourists’ revisit intentions according to marital status.

Keywords: Cultural tourist. Demographic characteristics. Behavioral intentions. Basic psy-
chological needs. Self-determination theory.

Resumo

Esta investigacdo procura analisar se as necessidades psicolégicas basicas dos turistas cul-
turais (autonomia, competéncia e capacidade de relacionamento) e as intencdes comporta-
mentais (intenc3o de revisitar um local ou a comunica¢do boca a boca) diferem em funcio
de varidveis demograficas (idade, género, nivel de escolaridade, estado civil e situacdo fi-
nanceira mensal). Adota-se um método de investigacdo quantitativa e analisam-se os dados
obtidos a partir de uma amostra de 342 turistas culturais nacionais que visitaram Istam-
bul, recorrendo, para isso, a varios métodos de recolha de dados, incluindo a realizacao
de inquéritos online e de inquéritos presenciais. Os resultados da investigacdo revelam que
as necessidades psicolégicas basicas destes turistas sdo, em grande parte, independentes
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de fatores demograficos. Apesar de ndo haver diferencas significativas nas necessidades de
autonomia, competéncia e relacionamento de acordo com o género, a educacdo e o nivel
de rendimentos, verificou-se que as necessidades de relacionamento diferiram consoante as
faixas etarias. Além disso, detetou-se uma diferenca significativa na intencdo de revisitar
um local de acordo com o estado civil dos turistas.

Palavras-chave: Turista cultural. Caracteristicas demogréaficas. IntencGes comportamentais.
Necessidades psicolégicas basicas. Teoria da auto-determinacdo.

Introduction

There are many factors that shape tourists’ travel experiences (Coelho et al.,
2018; Kim, 2010; Ortiz et al., 2024). In the context of cultural tourism, individuals’
travel decisions and experiences may be directly related not only to the opportunities
offered by the destination, but also to various factors such as their demographic
characteristics and basic psychological needs (Boukas, 2013; Ciki et al., 2025; Pes-
tana et al., 2020). However, there is a significant gap in the literature on how these
factors affect behavioral intentions.

Psychological needs have a basic role in making sense of individuals’ travel behav-
iors (Deci et al., 2017; Ryan & Deci, 2020). Autonomy, competence and relatedness
are recognized as the three main factors that determine how individuals evaluate
their travel experiences (Deci & Ryan, 2000; Ryan & Lynch, 1989). Cultural tourists
experience psychological needs such as the ability to act independently (autonomy),
to internalize cultural knowledge (competence), and to establish a social connection
with the place visited (relatedness) to varying degrees (Ahn, 2020; Landon et al.,
2020). However, the priority of these needs may vary depending on demographic
factors such as age, education, gender and income level.

Demographic variables can influence not only individuals’ psychological needs,
but also their revisit intentions and word-of-mouth behavior (Kim et al., 2009).
For instance, younger tourists' interest in cultural experiences tends towards more
interactive and digital content, while older age groups focus on more authentic and
traditional components (Kasemsarn & Nickpour, 2025). Similarly, individuals with
higher levels of education are more likely to evaluate their travel experiences in
a more informed way and are more likely to share these experiences (Oliveira et
al., 2020). In addition, gender is also a determining factor in tourists’ behavioral
intentions (Khajehshahkoohi et al., 2022; Kim et al., 2011). Some studies indicate
that female tourists show more interest in cultural and artistic activities, while men
prefer more exploration-oriented travel (Zhou, 2014).

In this context, studies on tourists’ behavioral intentions show that the desire to
revisit and word-of-mouth communication are critical for destination sustainability
(Kusumawati et al., 2020; Tanriverdi & Ciki, 2024). In cultural tourism, in order for
a destination to have a lasting appeal, it is necessary to identify the psychological
factors that increase the satisfaction level of tourists. Although previous studies have
addressed psychological needs and behavioral intentions, the relationship between
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psychological needs and tourists’ revisit intentions has not been sufficiently examined
in the context of demographic factors.

This research aims to explore how the basic psychological needs and behavioral
intentions of cultural tourists are shaped according to demographic variables. Fur-
thermore, focusing specifically on domestic tourists and addressing destinations with
a rich cultural heritage such as Istanbul increases the contribution made from an in-
ternal tourism perspective. Within the scope of the research, answers to the following
two main questions will be sought:

1. Do cultural tourists' psychological needs such as autonomy, competence and re-
latedness differ depending on demographic factors such as age, gender, education
and income level?

2. Do cultural tourists’ behavioral intentions such as revisit intentions and word-
of-mouth communication differ depending on demographic factors such as age,
gender, education and income level?

Literature Review

Cultural Tourism & Behavioural Intentions

Cultural tourism creates an experiential space that offers visitors the opportunity
to explore a destination’s tangible and intangible heritage, observe local lifestyles,
and engage with different layers of cultural meaning (Richards, 2007). This contact,
which occurs through cultural resources such as historical structures, traditional arts,
religious rituals, or everyday life practices, creates a multi-layered impact on both
individuals and society (Lak et al., 2020). Cultural tourism practices not only gener-
ate economic gains but also contribute to the preservation of collective memory and
the redefinition of local values (Surata et al., 2024). However, this process may not
always yield positive results. Issues such as cultural homogenization, the commercial-
ization of local culture, and the deterioration of authentic structures may also arise
(MacLeod, 2006).

In the context of cultural tourism, visitors do not usually just tour a place, they
also want to experience the identity, history, and symbolic value that the place rep-
resents (Smith, 2015). In this sense, cultural tourism is a process in which visitors
interact on cognitive, emotional, and social levels (Zhao & Lin, 2014). This mul-
tifaceted interaction is one of the key factors shaping tourists’ assessments of the
destination and their subsequent behavioral tendencies (Chen & Rahman, 2018).
Therefore, experiences developed in the context of cultural tourism have the po-
tential to influence not only the level of satisfaction at that moment, but also the
tourist’s future preferences (Seyfi et al., 2020).

Understanding the impact of tourist experiences on behavioral intentions is im-
portant for determining whether visitors develop a lasting connection with the desti-
nation (Prayag et al., 2013). In cultural tourism, the formation of such intentions is
related not only to the physical experience but also to the extent to which the vis-
itor's psychological needs are fulfilled (Kay, 2009). Certain psychological structures
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can determine the level to which tourists identify with the destination (Yoo et al.,
2018).

Recent studies have shown that visitors have high levels of intrinsic motivation in
the context of cultural tourism and that this motivation is related to basic psychologi-
cal needs (Ciki & Tanriverdi, 2025; Huang & Wang, 2023). Self-determination theory
provides an explanatory framework for understanding tourists’ motivations (Aicher
& Brenner, 2015). According to this theory, individuals' intrinsic motivation is pos-
sible when their needs for autonomy, competence, and relatedness are met (Deci &
Ryan, 2000). Cultural tourists can be expected to develop a stronger attachment to
the destination when they encounter experiences that satisfy these needs (Chen &
Rahman, 2018). This directly contributes to the formation of behavioral tendencies
such as revisiting or recommending to others.

Furthermore, cultural tourism experiences also yield powerful results in the con-
text of social interaction (Ponsignon & Derbaix, 2020). The visitor's direct commu-
nication with the local community, participation in traditional practices, or firsthand
experience of local narratives are fundamental elements that fulfill the need for con-
nection (Ciki & Tanriverdi, 2025). This social dimension is not only a factor influenc-
ing behavioral intentions but also the primary determinant of the tourist's emotional
attachment to the destination (Di Pietro et al., 2012).

Consequently, the relationship between cultural tourism and behavioral intentions
is multi-layered and context-sensitive (Wang et al., 2025). The tourist's personal
characteristics, travel motivations, and the content encountered during the experi-
ence can directly influence the course of this relationship (Costa Mendes et al., 2010).
Therefore, strategies developed in the context of cultural tourism must be based not
only on content production but also on structures that consider psychological needs,
encourage social interaction, and support sustainable participation.

Self-Determination Theory

Self-Determination Theory (SDT) is a comprehensive theory developed to under-
stand the motivations and behaviors of individuals (Deci & Ryan, 2000). According to
this theory, individuals have basic psychological needs (BPNs) that drive their intrin-
sic motivation (Ryan & Deci, 2000). SDT explains an individual's behavior not only
through extrinsic rewards and punishments but also through intrinsic factors (Ryan,
1995). In the tourism context, the framework provided by SDT helps to understand
whether tourists are satisfied with their travel experiences and how these experiences
shape their future behavior (Ahn & Back, 2019; Buzinde, 2020; Ciki & Tanriverdi,
2023; Ciki et al., 2025; Lin et al., 2021). Cultural tourists’ satisfaction with their
experiences is directly related to the extent to which their basic psychological needs
are fulfilled (Kim, 2024).

One of the psychological needs revealed by SDT is autonomy (Deci et al., 2001;
Guay, 2021). Autonomy refers to the feeling of being able to make one's own choices
and having freedom of movement (Deci & Ryan, 2000). In the context of cultural
tourism, autonomy means that tourists can shape their travel plans according to
their own interests, make individual discoveries and direct their experiences freely.
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Providing autonomy can allow tourists to build a stronger bond with the destination
and have more satisfying experiences (Ahn & Back, 2019). Especially young and
highly educated tourists prefer travel options that provide flexibility and adapt to
personal preferences rather than rigid tour programs.

Another basic psychological need, competence, refers to the desire of individu-
als to feel that they are successful in something and to develop their competence
(Vansteenkiste et al., 2006). Cultural tourists have a strong motivation to learn about
the destinations they visit, understand historical buildings, interpret works of art and
make sense of a new culture. However, in order for tourists to gain this sense of
competence, destinations need to provide informative and educational opportunities.
For instance, guided tours, interactive museums and programs that encourage in-
teraction with local people are among the elements that increase tourists’ sense of
competence.

The third basic psychological need of SDT is relatedness. Relatedness is the need
to feel part of a social community and to establish meaningful social relationships
(Vansteenkiste et al., 2010). Cultural tourists not only want to experience physical
places in their destinations, but also want to gain a sense of belonging by interacting
with local people. Activities such as tasting local food, attending festivals or expe-
riencing traditional arts allow cultural tourists to establish an emotional connection
with the destination.

Demographic factors play an important role in determining the extent to which
individuals are able to fulfill their basic psychological needs. Variables such as age,
gender, education level and income level may cause tourists to experience their
needs for autonomy, competence and relatedness in different ways. For instance,
older tourists prefer more structured and guided tours, while younger tourists are more
open to individual exploration. Likewise, tourists with higher levels of education may
value cultural experiences more and derive more satisfaction from learning processes.

The level of fulfillment of basic psychological needs can directly affect tourists’
revisit intentions and word-of-mouth behaviors (Japutra & Keni, 2020). Tourists who
experience high levels of autonomy, competence and relatedness in the destination
tend to share these experiences with others and are more likely to revisit the des-
tination (Ahn, 2020). This is an important issue for the sustainability of cultural
tourism because positive word of mouth contributes to the long-term success of the
destination.

In the body of knowledge, it is possible to come across research on the relationship
between basic psychological needs and tourism in various contexts (Aicher & Brenner,
2015; Ciki & Akgoz, 2025; Gatling et al., 2016; Guden & Safaeimanesh, 2022;
Hsu, 2013; Li et al., 2024; Lin et al., 2021; Soltani Nejad et al., 2024). However,
there is a gap in research on whether cultural tourists' basic psychological needs
and behavioral intentions differ depending on demographic factors. Accordingly, the
current research contributes to the related literature by analyzing how these two
variables differ according to demographic factors.
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Methodology

In this research, a quantitative research design was adopted to collect data and the
survey method was preferred. The questionnaire consists of demographic statements
and items assessing the basic psychological needs and behavioral intentions of cultural
tourists. The scale developed by Ahn & Back (2019) was borrowed to measure the
basic psychological needs of cultural tourists, and the items in Ahn's paper (2020)
were used to assess behavioral intentions.

The sample of the study consists of domestic cultural tourists (N=342) visiting
Istanbul. The data were collected both online and face-to-face. The data were col-
lected between July 15, 2023, and October 25, 2023. The main reason Istanbul was
chosen for this study is that it is Turkey's most diverse and culturally rich destination.
The city offers a rich context for cultural tourism experiences by bringing together
multi-dimensional cultural elements such as historical structures, museums, religious
sites, traditional lifestyles, and contemporary art productions. Furthermore, Istan-
bul’s status as a constant attraction for both international and domestic tourists
ensures that cultural tourist profiles consist of individuals with broader and more
diverse demographic characteristics. This diversity provides an ideal ground for ex-
amining the relationship between demographic variables and psychological needs and
behavioral intentions.

Before data analysis, the reliability and validity of the scales were evaluated.
Prior to factor analysis, the suitability of the data for factor analysis was tested
using the Kaiser-Meyer-Olkin (KMO) measure and Bartlett's sphericity test. For the
basic psychological needs scale, the KMO value was 0.841, and Bartlett's Test result
was p < .001. For the behavioral intentions scale, the KMO value was 0.817, and
Bartlett's Test result was p < .001. The internal consistency of the scales was tested
by calculating Cronbach’s alpha coefficient, and construct validity was examined
by factor analysis. Analyses for the research questions were conducted using SPSS
statistical software, and the differences between demographic variables and basic
psychological needs and behavioral intentions were examined by applying t-test and
one-way analysis of variance (ANOVA). Finally, skewness and kurtosis values were
evaluated and found to be between -2 and +2. Since these values revealed that the
data showed a normal distribution, parametric tests were used in the analysis process
(George & Mallery, 2019).

Results

Descriptive Characteristics

Table 1 summarizes the demographic characteristics of the 342 domestic cultural
tourists who participated in the study. When the gender distribution is analyzed,
it is seen that there are more male participants (55.0%) than female participants
(45.0%) in the sample. In terms of age, 34.0% of the participants were between the
ages of 18-26, followed by the 27-35 age group with 23.4%. In terms of educational
level, the largest group is bachelor's degree graduates with 50.6%, followed by asso-
ciate’s degree graduates with 25.7%, master's degree or doctorate with 14.3% and
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high school graduates with 9.4%. In terms of marital status, 60.2% of the respon-

dents were single and 39.8% were married. In terms of monthly income distribution,
30.7% of the participants have an income between 12,001-22,000 TL, followed by

the 22,001-32,000 TL income group with 26.9%.

Table 1. Participants’ Demographic Details

Characteristics N %
Gender

Male 188 55
Female 154 45
Total 342 100
Age

18-26 116 34
27-35 80 23.4
36-44 63 18.4
45-53 48 14.0
54 and older 35 10.2
Total 342 100
Education Level

High School 32 9.4
Associate Degree 88 25.7
Bachelor’s Degree 173 50.6
Master's Degree or Doctorate 49 14.3
Total 342 100
Marital Status

Married 136 39.8
Single 206 60.2
Total 342 100
Monthly Income (TRY)

12,000% or below 61 17.8
12,001-22,000% 105 30.7
22,001-32,000% 92 26.9
32,001-42,000% 48 14
42,001% and above 36 10.5
Total 342 100

Notes: The minimum wage in Turkey was 11,402 TL in July 2023, this corresponded to an average

wage of $483 in July 2023.
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Table 2 summarizes the results, reliability analyses and factor loadings of the
measurement items used in the study. As a result of the analyses, Cronbach’s alpha
() coefficient for each variable was above 0.7, indicating that the scales have high
reliability (Hair et al., 2020). In addition, all factor loadings above 0.6 indicate that
the relevant items strongly represent the constructs they measure and support the
validity of the measurement instruments (Hair et al., 1998).

Table 2. The results of measurement items

Constructs—Items SD Factor loadings

BPNs (=0.86)

Autonomyl 1.13 0.941
Autonomy?2 1.06 0.973
Autonomy3 1.14 0.937
Competence4 1.09 0.875
Competenceb 1.17 0.852
Competenceb 1.12 0.948
Relatedness7 1.21 0.826
Relatedness8 1.08 0.831
Relatedness9 1.28 0.914
Bls («=0.92)

Word-of-mouthl 1.03 0.817
Word-of-mouth?2 1.19 0.852
Revisit intention3 1.24 0.898
Revisit intention4 1.16 0.815

Results of Difference Tests (T-tests and ANOVA)

Levene's test was used to assess the homogeneity of variance assumption, and the
results indicated that this assumption was met for the relevant variables (p > .05).
In addition, skewness and kurtosis values ranged between —2 and +2, suggesting
that the data were approximately normally distributed. Therefore, parametric tests
were used for group comparisons.

The BPNs of cultural tourists according to demographic characteristics

An independent sample T-test was conducted to evaluate whether there are
significant differences in cultural tourists’ BPNs depending on gender. First of all,
according to the independent sample T-test results, it was examined whether there
was a significant difference in the psychological needs of cultural tourists listed as
autonomy, competence and relatedness according to their gender (p > 0.05). As
a result of the analysis, no statistically significant difference was found between
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male and female participants’ mean scores for autonomy (t = 0.41, p = 0.617),
competence (t = 0.22, p = .826) and relatedness (t = 0.25, p = .803). These
results show that the basic psychological needs of cultural tourists do not differ
according to gender variable.

An independent sample T-test was conducted to determine whether the basic
psychological needs of cultural tourists differ according to marital status. No sta-
tistically significant difference was found (p > 0.05) in autonomy (t = 0.51, p =
.610), competence (t = 0.33, p = .743), or relatedness (t = 0.28, p = .612) needs.
These findings show that the basic psychological needs of cultural tourists are shaped
independently of marital status.

One-way ANOVA analysis was conducted to examine whether the basic psy-
chological needs of cultural tourists differ according to age group. The result of
ANOVA analysis shows that there is no significant difference in the need for au-
tonomy (F = 0.35, p = .786) according to the age group of cultural tourists. This
shows that cultural tourists have similar levels of autonomy perception regardless of
their age. Therefore, it can be said that individuals’ need to act independently in
their travel experiences does not change depending on their age. Similarly, in the
analysis of the competence variable (F = 0.41, p = .513), no significant difference
was observed between age groups. The fact that the perception of efficacy is expe-
rienced similarly in different age groups indicates that individuals do not feel more
adequate or inadequate as they get older. Finally, there was a significant difference in
the need for relatedness according to participants' age groups (F = 4.34, p = .002).
This finding indicates that cultural tourists' feelings of social connectedness are not
entirely independent of the age variable. According to the post-hoc test, participants
aged 27-35 tended to have more social interaction and a greater sense of belonging
than participants aged 45-53.

One-way ANOVA analysis was conducted to determine whether the basic psy-
chological needs of cultural tourists differ according to the level of education. The
findings indicated that there was no statistically significant difference in any of the
psychological needs of autonomy (F = 0.41, p = .546), competence (F = 0.36, p
= .597) and relatedness (F = 0.37, p = .618). In conclusion, the findings show that
education level is not a determining factor on the BPNs of cultural tourists.

One-way ANOVA analysis was applied to determine whether the basic psycholog-
ical needs of cultural tourists differ according to monthly income level. The results
of the analysis showed that there was no statistically significant difference in the
autonomy (F = 0.37, p = .456), competence (F = 0.26, p = .889) and relatedness
(F = 0.24, p = .864) psychological needs of cultural tourists according to monthly
income levels. The results show that monthly income is not a determining factor on
the basic psychological needs of cultural tourists.

The Bls of cultural tourists according to demographic characteristics
The results of the independent sample T-test analysis show that there is no statis-
tically significant difference (p > 0.05) in word-of-mouth communication (F = 0.28,
= .703) and revisit intentions (F = 0.36, p = .661) according to the gender of the
participants. This finding reveals that male and female cultural tourists have similar
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tendencies to revisit a destination. Likewise, no significant difference was observed
between the genders in their tendency to recommend the destination to others and
share their travel experiences.

According to the independent sample T-test results, a statistically significant
difference was found in the revisit intentions of cultural tourists depending on marital
status (t = 2.49, p = .013, p < .05). However, no significant difference was found
in terms of word-of-mouth communication (t = 0.64, p = .521, p > .05). In this
context, the results of post-hoc test suggest that single cultural tourists are more
likely to revisit the destination than married tourists. On the other hand, there is
no significant difference between married and single individuals in terms of their
intention to recommend and share their destination experiences.

One-way ANOVA analysis was conducted to examine whether the behavioral in-
tentions of cultural tourists differ according to age group. As a result of ANOVA
analysis, no significant difference was found in word-of-mouth communication
(F = 0.459, p = 0.826) and revisit intention (F = 0.46, p = .826) according to
the age group of cultural tourists.

According to the results of the one-way ANOVA analysis conducted to deter-
mine whether the behavioral intentions of the participants differ according to the
level of education, no statistically significant difference was found in word-of-mouth
communication (F = 0.37, p = .491) and revisit intention (F = 0.41, p = .556).

Finally, the results of the analysis conducted to determine whether the behavioral
intentions of the participants differ according to the monthly income level showed
that there was no statistically significant difference in word-of-mouth communication
(F = 0.37, p = .491) and revisit intention (F = 0.41, p = .556).

Conclusion

This research examined how cultural tourists’ basic psychological needs and be-
havioral intentions differ according to demographic factors. The findings reveal that
cultural tourists’ basic psychological needs (except for relatedness by age) and be-
havioral intentions largely do not differ depending on demographic variables (except
for revisit intention by marital status).

These findings suggest that individual experiences and intrinsic motivations in
cultural tourism can be shaped independently of demographic variables. However,
the results obtained within the scope of this study need to be supported by studies
with larger samples and in different contexts. When developing destination man-
agement and tourism marketing strategies for cultural tourism, it is suggested that
enriching individual experiences should be evaluated together with the impact of
demographic characteristics. Thus, a more comprehensive approach can be adopted
to better understand the travel preferences of different tourist profiles.

The results of the study reveal that cultural tourism destinations should de-
velop strategies that appeal to large audiences but prioritize individual experience.
Offering interactive and participatory experiences that support tourists' basic psy-
chological needs can increase the attractiveness of destinations. In addition, the fact
that tourists tend to share their experiences through word-of-mouth communica-
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tion reveals the importance of adopting a sustainable tourism approach in terms of
destination management.

This is one of the first studies to address how demographic differences shape
basic psychological needs and behavioral intentions in the context of cultural tourism.
Moreover, the fact that cultural tourists exhibit similar travel experience expectations
and behavioral tendencies despite demographic differences provides important clues
for future research in this field.

One of the important results of the research is that cultural tourists’ recommenda-
tion intentions are independent of specific demographic factors. This finding suggests
that destination managers should develop general strategies to improve the quality
of the destination experience, rather than focusing specifically on factors such as age
or education level, in order to get tourists to recommend the destination. To this
end, ways should be found to stay engaged with visitors after the trip. Destination
managers can create post-return engagement mechanisms to ensure that tourists
remember their cultural experiences for longer. For instance, digital newsletters that
provide visitors with specially designed cultural content, virtual events featuring lo-
cal artists or historians, and collective projects that keep them connected to the
destination can sustain cultural tourists’ interest in the destination in the long term.

Considering that the need for relatedness differs significantly with age, applying
post-travel interaction strategies in the same way to all age groups may not produce
the expected psychological response in some subgroups. Especially for age groups
with a higher tendency to form social bonds, designing digital content to be more
interactive, participatory, and socially connection-oriented may be important for the
continuity of this need. In contrast, for age groups with lower levels of relatedness,
designing content to be more suited to individual consumption patterns and appealing
to personal interests may be more functional. In this context, while maintaining
the recommended “general” strategy approach, developing a flexible and responsive
interaction model that takes into account age-related differences in the need for
relatedness can strengthen both visitor satisfaction and destination loyalty.

Although most demographic variables did not yield significant differences in this
study, this outcome may suggest that the cultural tourist group represents a rela-
tively homogeneous segment in terms of psychological orientation. Rather than being
shaped by age, gender, or income, the experiences and intentions of cultural tourists
may be more strongly influenced by shared internal motivations, such as a desire
for learning, personal enrichment, and meaningful engagement. This shared motiva-
tional framework may reduce the impact of demographic diversity, leading to more
consistent responses across different groups. Future research could examine this pos-
sibility by comparing cultural tourists with other tourist types to explore whether this
consistency is specific to cultural tourism or reflects broader patterns in travel moti-
vation.

These practical implications can help businesses and destination managers op-
erating in the cultural tourism sector to develop more effective services by taking
into account the basic psychological needs of tourists. The study reveals that demo-
graphic variables do not have a decisive effect on the psychological and behavioral
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tendencies of cultural tourists, suggesting that tourism policies should be developed
with a more inclusive and holistic approach.

Limitations

This research was conducted only with domestic cultural tourists visiting Istanbul.
The results cannot be generalized to different destinations or international cultural
tourists. Comparative research involving different geographical regions and interna-
tional tourist groups can be conducted in the future. The current research examined
the differences in basic psychological needs and behavioral intentions according to
demographic variables. However, cultural, socio-psychological or personality factors
that may influence individual differences were not addressed. Future studies could
be designed to include additional variables such as individual motivations, cultural
context and personality traits. The study also did not control for factors such as
first-time versus repeat visitors, which may significantly affect behavioral intentions
and psychological need satisfaction. Future studies could differentiate between these
groups to better understand how prior experience shapes tourists’ perceptions and
intentions. The research did not account for tourists’ length of stay or the intensity
of their engagement with the destination, which may have affected their evaluations.
A brief visit may not provide sufficient time for meaningful social interaction or per-
sonal exploration, which could limit the fulfillment of psychological needs. Future
studies could control for trip duration and activity types to better understand their
moderating effects.
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